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COUNTRIES AND TERRITORIES WITH THE LARGEST UNCONNECTED POPULATIONS AND THE LOWEST LEVELS OF INTERNET ADOPTION

UNCONNECTED POPULATIONS

ABSOIUTE: LARGEST UNCONNECTED POPULATIONS RELATIVE: LOWEST LEVELS OF INTERIET ADOPTION
# LOCATION LICORNECIRG S % Orpor # LOCATION P UNCOMNECTED
0 INDIA 743,757,000 53.0% 01 NORTH KOREA' |
02 CHINA 415,456,000 28.7% 02 ERITREA 92.0% 3,355,000
03 PAKISTAN 145,508,000 437% 03 COMOROS 91.5% 826,000
04  BANGLADESH 113,700,000 &7.9% 04 CENTRAL AFRICAN REFUBLIC 89.6% 4,473,000
05 NIGERIA 105,545,000 49.0% 05 SOUTH SUDAN 88.6% 10,241,000
06 ETHIOMA 90,054,000 750% 06 SOMALIA B85.9% 14,368,000
7 DEM. RER. OF THE CONGO 77,628,000 82.1% 07 NIGER 85.2% 22,008,000
08 INDONESIA 64,598,000 23.2% 08 BURUNDI 849% 10,641,000
09 TANZANIA 47,133,000 75.0% 09 DEM. REP. OF THE CONGO 82.1% 77,628,000
10 BRAZIL 40,116,000 18.7% 10 MALAWI 80.2% 16,077,000
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PERCEMTAGE SHARE OF THE WORLD'S TOTAL OFFUNE POPULATION

SHARE OF THE WORLD’S OFFLINE POPULATION
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COMPARING LEVELS OF INTERNET ADOPTION WITH ACCESS TO EVERYDAY LIFE ESSENTIALS

LOW LEVELS OF INTERNET ADOPTION IN CONTEXT

e LTS, feEie oliSe st
MNORTH KOREA! <0.1% 49.4% 93.8% 847% CHAD 19.9% B4% 46.2% 121%
ERMREA 8.0% 50.4% 51.8% 11.9% PAPUA NEW GUINEA 208% 43.5% 45.3% 19.2%
COMOROS 8.5% B4.0% 80.2% 359% MADAGASCAR 2% 269% 53.4% 123%
CENTRAL AFRICAN REPUBLIC 104% 143% 72% 14.1% GUINEA.BISSAL 229% 31.0% 59.0% 182%
SOUTH SUDAN 11.4% 6% 41.0% 15.8% SIERRA LEONE 23.0% 27% 63.8% 16.5%
SOMALLA 14.1% 36.0% 56.5% 30.3% AFGHANISTAN 23.2% 97 T% 75.0% 50.5%
MNIGER 148% 18.8% 46.9% 14.8% MOZAMBGUE 242% 29.6% 863.4% TN
BURUNDI 15.1% 11.1% S2.2% 457% UGANDA 24.3% 41.3% 559% 19.8%
DEM. REP. OF THE CONGO 17.9% 19.1% 46.0% 154% TAMZANIA 250% TR 807% 31.8%
MALAVT 19.8% 1.2% 70.0% 26.6% ETHIOPIA 250% 48.3% 49.6% 8.9%
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2 FEMALE AMD MALE ACTIVE SOCIAL MEDIA LISERS AS A PERCENTAGE OF TOTAL SOCIAL MEDIA USERS.
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SOCIAL MEDIA: AUDIENCE GENDER BALANCE "‘,‘W
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TIME SPENT USING THE INTERNET AL .4

AVERAGE AMOUNT OF TIME (IN HOURS AND MINUTES) THAT (INTERMET USERS SPEND USING THE INTERNET EACH DAY OMN ANY DEVICE ’
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COUNTRIES WHERE SMARTPHONE HANDSETS ARE THE MOIST AFFORDABLE COUNTRIES WHERE SMARTPHONE HANDSETS ARE THE LEAST AFFORDABLE

01 UNTED KINGDOM $26.19 or% 184 AZERBAUAN §1,15824 333%
02 TURKS AND CAICOS mms:\ $19.00 0r% 183 TANKISTAN - $2107 290%
03 LECHTENSTEN $143.48 0&% 182 COMOROS $17021 137%
04 BERMUOA $89.00 0% 181 LEBANON $1,157.55 124%
05 IRELAND $6027 1% 180 LBERIA $49.00 ms
06 AUSTRAUA $51.07 13% 179 ETHIOPA $62.19 7%
07 NEW ZEALAND $49.64 13% 178 NIGER 54594 9%
08 NORWAY $8689 13% 177 MALDIVES §520.48 0%
09 BULGARA $1232 14% 176 MADAGASCAR $3427 5%
10 NETHERLANDS $68.51 1.5% 175 DEM. REP. OF THE CONGO $3554 B4%
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'COUNTRIES AND TERRTORIES WHERE MOBILE DATA IS THE LEAST AFFORDABLE, BASED ON THE COSTOF 1G8 OF DATA vs. MONTHLY GNI PER CAMTA
ot orvEw

189  CENTRAL AFRICAN REPUBLIC 2459% $11.03 179 SIERRA LEONE $3.69

188 HAM = 18.53% 52083 178 AFGHANISTAN - 9.10% 3387
187 CHAD 172.21% 9.9 177  FED. STATES OF MICRONESIA 898% $3000
186  ZIMBABWE 1579% $11.05 176 SOLOMON ISLANDS 885% $17.49
185 EQUATORIAL GUINEA 1373% $6433 175 HONDURAS 871% $1667
184 BURUNDI 12.68% $283 174 GUINEA.BISSAU 8.45% 4551
183 10GO 11.37% R LAY 73 YEMEN 798% 4294
182 UBERIA 1.32% $5.00 172 MOZAMBIQUE 796% $333
181 PAPUA NEW GUINEA 11.26% $2394 171 MADAGASCAR 791% $3.18
180 DEM. REP: OF THE CONGO 1091% $5.00 170 SOMALA 774% $200
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APR S pnl 0 et )0 g Ceeud
2022 COUNTRIES AND TERRITORIES WHERE PEOPLE FACE THE MOST SIGNIICANT CHA
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e

slodls mils  esls
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71 DEM.REP.OFTHECONGO 18.19

70 HAM 19.48
69 ETHIOPA 2408
68 BELZE 2680
67  SIERRA LEONE 2681
66 BURUNDI 29.14
65 LIBERIA 2976
64  NICARAGUA 3177
63 SUDAN 3285
62  AFGHANISTAN 3454

° SOURCS:

19.41

1817

2209

19.19

24.40

3031

39.41

4004

3523

GUATEMALA

NIGER

LAOS

ZIMBABWE

VENEZUELA

ANGOLA

MADAGASCAR

MALAWI

NAMIBIA

EL SAIVADOR

3581

3586

37.6

39.34

3975

3983

40.18

4227

43.51

43.59

3261 3492
2229 4534
31.60 3847
3338 40.80
340 4085
3175 4336
3227 43.51
3885 4087
4420 3786
4354 38.66
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INTERNET USERS OVER TIME
2022 MUMBER OF INTERNET USERS [IN MILLIONS)
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AVERAGE AMOUNT OF TIME (IN HOURS AND MINUTES) THAT INTERNET LISERS AGED 16 TO &4 SPEND USING THE INTERNET EACH DAY ON ANY DEVICE

DAILY TIME SPENT USING THE INTERNET
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CHECKING HEALTH SYMPTOMS ONLINE
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OWNERSHIP OF CRYPTOCURRENCY

PERCENTAGE OF INTERNET USERS AGED 14 TO 64 WHO OWN SOME FORM OF CRYFIOCURRENCY
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ONLINE VIDEO AS A SOURCE OF LEARNING
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RANKING OF THE MOST-VISITED WEBSITES ACCORDING TO SEMRLISH, BASED ON TOTAL WEBSITE TRAFFIC IN FEBRLIARY 2022

MOST-VISITED WEBSITES: SEMRUSH RANKING
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# WEBSITE ViSts VisoRs WISt pERWIST 4 WEBSITE Ves ViSmoRs VIS PERVIST
01 YOUTUBECOM 48,898 4788 25M 088 207 11 XNGCCOM 2498 471M 10M 325 &50
02 GOOGLECOM 39.008 5.568 2IM 455 401 12 FANDOM.COM 2.488 T75M 12M 215 280
03 FACEBOOK.COM 9.348 1.888 22M 015 302 13 YAHOOCOM 2458 543M 15M 485 329
04 WIKIPEDIAORG 6758 1.998 10M 308 212 14 APPLECOM 2.408 355M 20M 105 230
Q5 PORNHUB.COM 5918 1.438 M 415 604 15 YANDEXRU 2338 297M 19M 045 34
06 TWITTERCOM 5628 1518 15M 145 175 16 XHAMSTER COM 1768 512M 12M418 589
OF XVIDEOS.COM 5398 1.238 11M 445 &84 17 BINGCOM 1.438 400M 14M 00S 326
08 REDDITCOM 3868 1.138 14M 275 282 18 PINTEREST.COM 1.438 A17M 15M 355 200
09 INSTAGRAMCOM 3.198 1.238 15M 235 214 17 YAHOOCOJF 1.308 201M 15M 285 421
10 AMAZONCOM 3.028 775M 15M 485 532 20 TWITCHTV 1.258 273IM 26M 385 207
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RANKING OF THE MOSTVISITED WEBSITES ACCORDING O SIMILARWEE, BASED OM TOTAL WEBSITE TRAFFIC IN FEBRUARY 2022

MOST-VISITED WEBSITES: SIMILARWEB RANKING

# WEBSITE VISITDURATION  PAGES PER VISIT # WEBSITE VISITDURATION  PAGES PER VISIT

0l GOOGIECOM TIM 245 877 11 WHATSAPRCOM 3IM 155 1.55
02 YOUTUBECOM 21M 485 1261 12 XNXXCOM BM 445 11.38
03 FACEBOOK.COM 10M 085 846 13 YAHOOCOUP BM 465 675
04 TWITTER COM 10M 385 1004 14 AMAZONCOM 6M 545 874
05 INSTAGRAM COM 7M 515 1124 15 INECOM 7M 308 8.58
06 BAIDUCOM M 025 805 16 METROCCOM BMA4IS 421
OF WIKIPEDIAORG 3M 558 an 17 PORNHUBCOM TMS518 656
08  YANDEXRU 1M 185 P44 18 OfFICECOM PM 455 7.82
09  YAHOOCOM 7M 445 577 19 TIKTOK.COM 3M 545 1031
10 XMDECSCOM OM 485 9.21 20 REDDITCOM M 565 478
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il DEVICES USED TO ACCESS THE INTERNET
WAV I rerCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO USE EACH KIND OF DEVICE TO ACCESS THE INTERNET | G
e "
MOBILE LAFTOP OF SMART FEATURE TABLET
PHONE [ANY] DESKTOP [ANY) PHONE PHONE DEVICE

92.4% 68.0% 91.1% 4.8% 27.3%

VEARCHYEAR CHANGE YEAR-CN-EAR CHANGE YEARON YEAR CHANGE EAR DM YEAR CHANGE YEAR N YEAR CHANGE
-0.4% (-40 BPS) -5.6% (-400 BPS) -0.4% (-40 BPS) [UNCHANGED] -2.2% (-60 BPS)
PERSONAL LAPTOP WORK LAPTOP COMNNECTED SMART HOME GAMES
OR DESKTOP OR DESKTOP TELEVISION DEVICE CONSOLE

61.7% 28.7% 29.9% 13.9% 12.1%

YEAR-OMN.YEAR CHANGE YEAR-ON-YEAR CHANGE
+3.7% (+50 BPS) -2.4% (-30 BPS)

YEAR-OM . YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE
-6.9% (-460 BPS) -2.4% (-70 BPS) +4.9% (+140 BPS)
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FERCENTAGE OF INTERNET UISERS WHO USE A LAFTOP OR A DESKTOP COMPUTER TO ACCESS THE INTERNET

USING COMPUTERS TO ACCESS THE INTERNET o
2022 »¥ s

R 78.3%
679% 7% wwen TLO0% . 70.1%
| II II I I
[T— [evPr—" [r— [v— a—
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INTERNET CONNECTION SPEEDS o
2022

MEDIAN SPEEDS AMND LATENCY FOR MOBILE AND FIXED INTERMET CONMNECTIOMS. ’ -
mmmmmmm

MEDIAN SPEED OF YEAR-ON-YEAR CHANGE IN MEDIAN SPEED OF YEAR-OMN-YEAR CHAMNGE IN
MOBILE INTERMET MEDIAMN SPEED OF MOBILE FIXED INTERMET MEDIAN SPEED OF FIXED
CONNECTIONS INTERNET CONMNECTIONS CONMECTIONS INTERNET CONMECTIONS
DOWNICAD (MEFS) DOWNIOAD DOWNICAD [ME75) DOWNIOAD
2991 +40.6% 61.08 +33.7%
UPOAD (MBPS) UROAD UALOAD (MBFS) (L)
8.54 +13.3% 25.90 +38.5%
LATENCY (a3 LATENCY LATENCY (5] LATENCY

29 -3.3% 10 -9.1%
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STREAMING TV CONTENT VIA THE INTERNET o

22 PERCEMTAGE OF INTERMET LISERS AGED 16 1O 64 WHO WATCH TV COMTENT V1A STREAMING SERVICES (E.G. METFLX) EACH MONTH ’ -
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2 MEDIAN DOWNLOAD SPEEDS FOR MOBILE INTERNET CONMNECTIONS [IN MBPS)

MOBILE INTERNET CONNECTION SPEEDS
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ol MOBILE INTERNET CONNECTION SPEEDS R .4
2022 s

COUNTRIES AMD TERRITORIES WITH THE FASTEST AND SLOWEST MEDIAN INTERNET DOWNLOAD SPEEDS VIA MOBILE CONMECTIONS ’
Uk oV

FASTEST MEDIAN MOBILE INTERNET CONNECTION SPEEDS SUOWEST MEDIAN MOBILE INTERNET COMMECTION SPEEDS.
# LOCATION oL AYOY MUL  LATENCY # LOCATION oL AYOY UL LATENCY
0l UAE 13351 01N 2280 11 138 PALESTINE 534 0.2% 222 a
02 NORWAY 11858 +899% 1577 o 137 AFGHANISTAN 539 +345% 19 a7
03 SOUTH KOREA. 11651 +364% 1560 6 136 VENEZUELA 598 205% AL 33
04 QATAR 11300 +241% 2265 w0 135 SUDAN &8l 4I% re ki
05 NETHERLANDS 10761 +224% 1474 23 134 SOMAUA 774 498% 1032 35
06 SAUDIARABLA o464 432N 72 0 133 GHANA 78 +10.4% 73 el
07 BULGARIA 9432  +298% 1780 20 132 TAJIKISTAN BO4  +436% 429 24
€8 DENMARK. 9417 475 1742 20 131 CUBA 210 .556% 431 120
09 CHINA ars +841% 2250 25 130 TAMZANIA 238 +26.8% 552 20
10 KUWAIT a102 +ATI% 2020 18 129 BANGULADESH 947 +38.5% 783 28
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sl FIXED INTERNET CONNECTION SPEEDS g
2022 i

COUNTRIES AMD TERRITORIES WITH THE FASTEST AND SLOWEST MEDIAN INTERNET DOWNLOAD SPEEDS VIA FIXED COMMECTIONS

e e
FASTEST MEDIAM FIKED INTERMET CONNECTION SPEEDS SICAWEST MEDIAM FIGED INTERMET CONNECTION SPEEDS

# LOCATION uDL AYOY UL LATENCY # LOCATION UL AYOY UL LATENCY

O CHIE 197 81 +105.1% 9473 L 177 AFGHANISTAN 1.63 197% 172 28

02 SINGAPORE 19538 +233% 16559 4 176 CUBA Rk *257% 087 122

0 MONACO 120 +157% 12577 7 175 TURKMENISTAN 205 +as% o7 m:

04 THAILAND Y mr am e s 174 YEMEN B VR TV

05 DENMARK 163.30 +I7.0% 9458 8 173 SYRIA 295 +18.5% 293 25

06 HONG KONG 16247 +2248% 104.48 4 172 ETHIOPA 347 +270% 112 20

OF MACAU 15978 +58.0% 14435 3 171 SUDAN 396 +A9% 195 7

08 CHINA 15481 +58.1% 3705 10 170 NIGER 420 A 239 n

o Usa g2 algs 080 14 189 GUINEA a1 e am

10 SPAN 13608 +233% 10214 12 168 ZAMBIA 545 +LI% 604 28
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COMPARING MOBILE AND FIXED SPEEDS

COUNTRIES AND TERRITORIES WITH THE GREATEST DIFFERENCES BETWEEN MEDIAN DOVWNLOAD SPEEDS FOR MOBILE AND FIXED CONNECTIONS
L oW

LOCATIONS WITH BIGGEST GAPS IN FAVOLIR OF MOBILE CONNECTIOM SPEEDS LOCATIONS WITH BIGGEST GAPS IN FAVOUR OF FICED COMMNECTION SPEEDS
+ iocaron o8, xR, wano I ¢ tocmon e
o1 ETHIOMA 23.33 MBPS 3.67 MBPS 64:1 01 CHIE 197.81 MBPS 21.21 MBPS 23:1
02 YEMEN 16,64 MBPS 2.64 MBPS 83:1 02 THAILAND 18571 MBPS 32.52 MBPS 57:1
03 CUBA .11 MBPS 1.91 MBPS 48:1 03 PANAMA 94,46 MBFS 16,67 MBPS 571
04 SYRIA 12.98 MBPS 295 MBFS 44:1 04 COLOMBIA &5.41 MBPFS 13.34 MBPS 49:1
05  MAIDIVES 48.45 MBPS 11.21 MBPS 43:1 05 BELARUS 46,19 MBPS 10,05 MBPS 46:1
06 AFGHANISTAN 5.39 MBPS 1,63 MBPS. 33:1 06 ROMANIA 135.40 MBPS 34.12 MBPS 40:1
OF  TUNISIA 22.89 MBPS B.05 MBPS 28:1 07  BRAZIL $0.44 MBPFS 23.28 MBPS 39
08 MOZAMBIQUE 16.03 MBPS 6.19 MBPS 26:1 QB8  SPAIN 136,08 MBPS 36.07 MBPS 38
09 LEBANOMN 19.22 MBPS 7 48 MBPS 26:1 09  PARAGUAY 56,07 MBFS 1571 MBPS 36:1
10 MAMIBLA 20,67 MBPS B.90 MBPS 23:1 10 HONG KONG 162.47 MBPS 46.53 MBPS 35:1
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'SHARE OF WEB PAGES THAT FEATURE CONTENT IN EACH LANGUAGE, COMPARED WITH SHARE OF GLOBAL POPULATION THAT SPEAKS EACH LANGUAGE

e

MOST COMMON LANGUAGES FOR WEB CONTENT

Sl WisSITES_ POULATION ke WEBSTTES  POPULATION
01 ENGLUSH 62.7% 17.0% 1 MAUAN 1.2% 0.9%
02 RUSSIAN B.0% 3.3% 12 ARABIC 1.2% 49%
03 SPAMISH 3.6% 6.5% 13 DUTCH (INC. FLEMISH) 1.0% 0.4%
04 TURKISH 3.6% 1.0% 14 POUSH 0.9% 0.5%
05 PERSIAN 3% 09% 15  INDOMESIAN 07% 2.5%
06 FRENCH 2.8% 34% 16 PORTUGUESE 0.7% 3.3%
07 GERMAN 2.7% 1.7% 17 UKRAINIAN 0.5% 0.6%
08 JAPANESE 2.1% 1.6% 18 THAI 0.5% 0.8%
0% VIETNAMESE 1.7% 1.0% 19 KOREAN 0.5% 1.0%
10 CHIMESE 1.4% 18.5% 20 HEBREW 0.5% 0.1%
Q- o gre. . Hootsuite:

Lol wg 50 oolaiwl 8y50 sla L u—’fé—’b

JSin ;500 o colisog )0 a5 slayfinl SaS as aSol g >

Ay50 0l 40 3l e Ldl g 05100 9529 BaSH 5L (6l (ol

03 952 (dazyin dolS (555 wledbl Ll sl axils  wptws 395
el 0595 YVY gl olo ds y0 ool wlyy aolS

APR J.‘Tgf ;XISGIJ ol g SladS
PLUPRI oo i i orcmreon morumme ur s soaer s oe WEEN O] JANUARY 2022 AND 31 MARCH 2022

# SEARCH QUERY INDEX vs. TOP QUERY # SEARCH QUERY INDEX vs. TOP QUERY

01 GCOGLE 100 11 WHATSAPP WEB 29

02 YOUTUBE 85 12 TIEMPO 25

03 YOU 77 13 GMAIL 24

04 WEATHER 70 14 IPHONE 24

05 FACEBOOK &6 15 TWITTER 24

06 NEWS 55 16 CUMA 21

07 TRANSLATE 49 17 WORDLE 21

08 WHATSAPP 46 18 TRADUCTOR 20

09 AMAZON 38 19 UKRAINE 19 \/ J
10 INSTAGRAM o7 20 SATTA 19 \ / \‘ K
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USE OF ONLINE TRANSLATION TOOLS

2022 PERCENTAGE OF INTERMET USERS AGED 14 TO 64 WHO USE ONUNE TOOLS TO TRANSLATE TEXT INTO DIFFERENT LANGUAGES EACH WEEK

5508
9%
%

$is,
A

555
5.4%
535

a8 a8

L k&
v I 5%
usa | .55
sourdkoieA [N 18 0%
avstraus [ 151
rew zeaaro [ 15 6%

———————

woco. I 5.1%
BRAZIL
LRy =—-———
0
Greece I !¢
vono xonc I 111~
soares. [ 1%
e
TN S
oo I 135
cora. | 135%
cuana [ 1415
e [ 10.7%

COLOMBIA

DEMMARK

&

gre. | ¥ Hootsuite:
Ol $)siS 3l By 50 dez ) il 5l oolanul
L aolie jo ceboax| slaaSiss ol 57 o) Lg)S g low ot L -
(g slrools Jodos . cowlaals _aalsaig) ol)lSas) ol
4 (Je0)00,Y) ;85 gmdao TV Lo YYY JLo g9, 5l aes o olas
SSlousis aslsl G.CLQ.&‘ sloasis ol 5
oz o olo VY b auas 1) l5 Headio YV ol asls ol

)
Y\( VY ol cslol B, Lol IS Comaz Slass 45 ol oants adlol Ul

FeL
|




L0 e =) (s (520 o

PERCENTAGE OF INTERMET USERS AGED 16 TO 64 WHO USE VOICE ASSISTANTS (EG. SIRI, ALEXA] TO AIND INFORMATION EACH WEEK

USE OF VOICE ASSISTANTS TO FIND INFORMATION
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SOCIAL MEDIA ACTIVITIES BY PLATFORM

PERCEMTAGE OF ACTIVE USERS OF EACH SOCIAL MEDIA PLATFORM AGED 14 TO &4 WHO SAY THEY USE THAT PLATFORM FOR EACH KIND OF ACTIVITY

SOCIAL MEDIA 1OOK FOR FUNNY OR FOLLOW OR RESEARCH KEEP UP 1 DATE WITH MESSAGE FRIENDS. POST O SHARE
PLATFORM

EMTERTAINING CONTENT BRAMDS AND PRODUCTS NEWS AND CURRENT EVENTS AND FAMILY PHOTOS OR VIDEOS
FACEBOOK' 558% 35.6% 59.8% 71.0% 64.3%
INSTAGRAM 51.3% 62.2% 512% 49.9% &69.9%
LINKEDIN 12.5% 262% 28.8% 14.2% 16.9%
PINTEREST 242% 37.9% 153% 77% 16.0%
REDDIT 37.8% 30.0% 339% 1% 17.4%
SNAPCHAT 346% 21.0% 202% 343% 40.3%
TIKToK 77.4% 313% 291% 15.% 339%
TWITTER 36.5% 358% 59.7% 209% 29.6%
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TIKTOK: ADVERTISING AUDIENCE OVERVIEW

22 THE POTENTLAL AUDIENCE AGED 18+ THAT MARKETERS CAN REACH WITH ADS ON TIKTOK

POTENTIAL REACH OF ADS TIKTOK AD REACH AGE 18+ ER-ON-GUARTER YEAR-ONNEAR CHANGE
ON TIKTOK (AGE 18+ ONIY) vs. TOTAL POPULATION CHANGE IN TIKTOK AD REACH INTIKTOK AD REACH

970.2 12.2% +9.6%

MILLION +85 MILLION
TIKTOK AD REACH AGE 18+ TIKTOK AD REACH AGE 18+ FEMALE TIKTCK AD REACH MALE TIKTOK AD REACH
vs. TOTAL INTERNET USERS va. FORULATION AGE 18+ va. TOTAL TIKTOK AD REACH . TOTAL TIKTOK AD REACH

19.4% 17.4% 56.0% 44.0%
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TIKTOK: ADVERTISING AUDIENCE PROFILE

SHARE OF TIKTOK'S ADVERTISING AUDIEMCE AGED 18+ BY AGE GROUP AND GENDER.
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TIKTOK'S POTENTIAL REACH AMONGST AUDIENCES AGED 15+ COMPARED WITH POPULATION AGED 18+

TIKTOK ADVERTISING: REACH RATE AGE 18+
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INSTAGRAM: ADVERTISING AUDIENCE OVERVIEW

2022 THE POTENTLAL AUDIENCE THAT MARKETERS CAN REACH WITH ADS ON INSTAGRAM

TOTAL POTENTIAL REACH IMSTAGRAM AD REACH 'QUARTER-ON-QUARTER CHANGE YEAR-OM-YEAR CHANGE
OF ADS OM INSTAGRAM vs. TOTAL POPULATION N INSTAGRAM AD REACH IN INSTAGRAM AD REACH

1.45 18.3% -1.8%" +12.8%"*

BILLION -26 MILLION +165 MILLION
IMSTAGRAM AD REACH INSTAGRAM AD REACH FEMALE INSTAGRAM AD REACH MALE INSTAGRAM AD REACH
va. TOTAL INTERNET USERS. . POPULATION AGED 13+ va. TOTAL INSTAGRAM AD REACH s, TOTAL INSTAGRAM AD REACH

29.0% 23.4% 48.1% 51.9%
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osll SNAPCHAT: ADVERTISING AUDIENCE OVERVIEW

2 THE POTENTLAL AUDIENCE THAT MARKETERS CAN REACH WITH ADS ON SMAPCHAT

[
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H

TOTAL POTENTIAL REACH SMAPCHAT AD REACH QUARTER-OMN-GUARTER CHANGE YEAR-OMNNEAR CHANGE
OF ADS ON SNAPCHAT vs. TOTAL POPULATION IN SNAPCHAT AD REACH IN SNAPCHAT AD REACH

589.4 7.4% +5.8% +11.6%

MILLION +32 MILLION +61 MILLION
SNAPCHAT AD REACH SMAPCHAT AD REACH FEMALE SNAPCHAT AD REACH MALE SMAPCHAT AD REACH
ws. TOTAL INTERNET USERS vi. POPULATION AGED 13+ va TOTAL SMAPCHAT AD REACH va TOTAL SNAPCHAT AD REACH

11.8% 9.5% 52.9% 46.3%
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SNAPCHAT: ADVERTISING AUDIENCE PROFILE R .
2022 &

SHARE OF SMAPCHAT" ALDIENCE BY AGE GROUP ’
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. FACEBOOK: ADVERTISING AUDIENCE PROFILE o
2022 | A

‘SHARE OF FACEBOOK'S ADVERTISING AUDIENCE BY AGE GROUP AND GENDER
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PINTEREST: ADVERTISING AUDIENCE OVERVIEW

TOTAL POTENTIAL REACH PINTEREST AD REACH
OF ADS OM PINTEREST s TOTAL POPULATION

QUARTER-ON-QUARTER CHANGE YEAR-OMYEAR CHANGE
IN PINTEREST AD REACH IN PINTEREST AD REACH

235.0 3.0%

MILLION

PINTEREST AD REACH
va. TOTALINTERMET USERS

PINTEREST AD REACH

vi. POPULATION AGED 13+

+4.1% +7.3%

+9 MILLION +16 MILLION

FEMALE FINTEREST AD REACH MALE PINTEREST AD REACH
va. TOTAL PINTEREST AD REACH wva. TOTAL PINTEREST AD REACH

4.7% 3.8% 76.9% 15.2%
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PERCENTAGE OF INTERNET LISERS AGED 14 TO 54 WHO USE IMAGE RECOGNITION TOOLS [E.G. SEARCH 'LENSES) ON THEIR MOBILE EACH MONTH

a USE OF IMAGE RECOGNITION TOOLS ON MOBILE
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AVERAGE COST PER 1,000 PAID SOCIAL MEDIA AD IMPRESSIONS (U5, DOLLARS)

SOCIAL MEDIA ADVERTISING: AVERAGE CPM
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SOCIAL MEDIA ADVERTISING: IMPRESSIONS & CTR

2022 TOTAL PAID 5 AD WAPRESSIONS [REPORTED AS AN INDEX), AND AVERAGE SOCIAL MEDIA AD CUCK.THROUGH RATE [CTR]

Ql 2021 Q22021 Q3 2021 Q42021 Qi 2022
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Ll COMMUNICATIONS CHANNELS USED FOR WORK -

2022 PERCENTAGE OF WORKIMNG FROFESSIONALS AGED 18 TO 64 WHO USE EACH TOOL OR MEDIUM FOR WORK-RELATED COMMUNICATION ’
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MESSENGER SERVICES & CHAT APPS (E.G. WHATSAPP, SKYPE]

VIDED CALLS

5MS5 TEXT MESSAGES

COLLABORATION TOOLS (E.G. MICROSOFT TEAMS, SLACK)

SOCIAL MEDIA

PROJECT & TASK MANAGEMENT TOOLS (E.G. TRELLO, JIRA)
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USE OF EMAIL FOR WORK COMMS -
2022 .

PERCENTAGE OF WORKING PROFESSICMALS WHO USE EMAIL FOR WORK- RELATED COMMUNICATION ’
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USE OF MESSENGER APPS FOR WORK COMMS g
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